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LIST-MAKING AND ASSOCIATIVE QUERY-SNOWBALLING !
We have designed a preparatory task on list making. Making lists is the first step in 
mapping. The preparation is for a mapping of  right-wing extremism and populism across 
Europe. !!
URL LISTS USING ASSOCIATIVE QUERY-SNOWBALLING !!
The objective of  this preparatory task is to assemble three URL lists per country under 
study: Extreme Right, Right and Counter-Right. These are broad terms and they will 
probably change as the workshop advances. We do not categorize in advance, but instead 
follow the actors’ own language, from which any classification scheme emerges. Thus, 
please consider these initial themes as broad groupings and not as strict or fixed 
categorizations, names or classifications of  any specific type.  !
Each one of  you will be in charge of  creating a list for your country or countries, using your 
native language. The entire set of  lists will be a vital component in the mapping processes. !
Below please find the instructions on how to make a list. We used the example of  “Extreme 
Right” for the country of  Spain, however much the process is the same for any country and 
for all three themes (Extreme Right, Right and Counter-Right).  !
Part I: Making a URL list using the technique !
1. Log-out of  you g-mail account. Go to the local Google search engine for your country. In 

case of  Spain it is google.es. Design a broad query that you think will output extreme 
right groups in Spain. For example we used: “Grupos de Extrema derecha en España” (in 
English: Extreme right groups in Spain).  !!!!
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Figure 1. Google.es results of  a query for 
right-wing extremist groups in Spain. 
Screenshot, 4 September 2012. !!!!!!!!!!!!!!!

2. After performing the query you will be returned a set of  results, some of  them will be 
“lists”. We use the terms list in a broad sense. For example, a news article in that reviews 
the most influential extreme right wing parties will usually include a number of  these 
parties across the article. You might find that the article refers to parties or groups from 
not only the country in which you are querying bit also refers to other international 
groupings. For example, an article from a Spanish news site might give an overview of  
right wing in Europe, including Spain and others. From the article extract the names of  
the groups that correspond to your country in questions and ignore the rest, then find the 
URL and include in a Google Spread sheet. Let’s say in this first step you found two main 

groups: España 2000 and Plataforma per 
Catalyuña. !!!!!
Figure 2. First result from Google.es 
query for right-wing extremist groups in 
Spain, mentioning two groups, 
Plataforma Catalunya and Espana 2000 
(highlighted by authors). Groups’ names 
and URLs entered into spreadsheet. 
Screenshots of  web browser and Excel, 4 
September 2012. !!!!!!!

3. Go back to Google.es. Now use the names of  the groups you found on the previous article 
as a query using quotation marks. In this case: [“España 2000” “Plataforma Catalunya”]. 
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You will be returned a fresh set of  results that contain ideally not the two groups used as 
query but also new ones that will be associated with them somehow (associational 
snowballing). Go through the results, select the names of  the new groups and add them 
to the spreadsheet. For example: the article contained the new name of   Democracia 
Nacional. !!

 
 !!!!
Figure 3. Associative query-
snowballing technique, second 
iteration. Results of  the Google.es 
query for Plataforma Catalunya and 
Espana 2000 yields a third group, 
Democracia Nacional, which is then 
added to the spreadsheet, with its 
URL. Screenshots, 4 September 
2012. !!!!!!!!!!!!!!

4. Take the 2 initial two groups (España 2000 and Plataforma per Catalunya) and the new 
group (Democracia Nacional) and use them as a query in quotation marks. Again you will 
receive a new set of  results in which this 3 groups will most likely be associated with 
other groups. Let’s say you found 4 new groups. Add them to the spreadsheet. Proceed 
to perform a new query this time using all 7 group names in quotation marks. !

5. Repeat until either the same results keep coming back or you do not find any new group. !
6. The last groups to come up in the lists can be thought of  as more marginal. Therefore, 

one last step is to take the last 5 groups and use them as query terms. Ideally you will 
receive a new set of  even more marginal groups. Repeat until no more results are found. !!

Part II: Finding expert lists (for comparing with and eventually adding to the web list): !
1. Search for literature that mentions the extreme right wing in Spain. Academic articles 

and case studies usually have their own collection of  group names. We suggest using  
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2. Google Scholar to query in the original language or in English, again in broad search 
terms. For example: [extreme right-wing Spain]. From the results explore and chose 
approximately three articles that you have detected containing “lists” (remember lists do 
not always look like lists).  !

3. Extract the names of  the groups, and search for the groups’ URLs if  they are not 
included. Make a list of  all groups and URLs. This is the experts´list. !

4. Compare the web list (associative query-snowballing technique) with the experts’ list, 
using the list comparison tool, ¨Compare Lists,¨ https://tools.digitalmethods.net/beta/
analyse/. !

5. Take note of  the cases that are unique to the expert list (or to the web). Query the 
group’s name in a leading search engine, and ascertain whether it has one or more URLs. 
Retain those groups on the experts’ lists that have a web presence, i.e., one or more 
associated URLs claiming to represent or give significant voice to the group.  !

6. You will have three sets of  lists. In order to compile them into one final expert lists use 
the “list comparison tool”.  
 !

Part III: The Final list. Web list + expert list !
In order to compile the web list and the expert list use again the comparison tool. Take note 
of  the cases that are unique either for the expert or the web. Consider including the 
experts’ uniques in the spreadsheet, thereby comprising your final list.  !
Here one also takes note of  what the web yields in comparison to the expert, comparing for 
example epistemologies (how lists are made) as well as ontologies (who makes the list).
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